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This survey analysis has been produced in the framework of the Project MEET 
– More Equal Europe Together. Preventing Islamophobia against women 
& girls, coordinated by Fondazione L’Albero della Vita and co-funded by the 
Rights, Equality and Citizenship Programme of the European Union.

The MEET Project aims at contributing to the prevention of Islamophobia 
against women and girls by: 
• Empowering key actors at local and European level to build a culture of 

tolerance and respect.
The need to achieve mutual understanding and dialogue among different 
stakeholders is essential in ensuring all citizens in a European society, 
especially the most vulnerable, the access to fundamental rights and 
equal opportunities.

• Fostering a positive narrative of Muslim women and girls targeting 
youth and young leaders. 
Youth are the key actors able to develop critical thinking and promote 
the importance of breaking stereotypes.

The Project involves six European countries (Belgium, Bulgaria, France, 
Hungary, Italy and Poland) and nine partners: Fondazione L’Albero della Vita 
(project coordinator), FEMYSO, Lab 80 Film, Partners Bulgaria Foundation, 
Pistes Solidaires, Polish Migration Forum, Pour La Solidarité, Progetto 
Aisha, Subjective Values Foundation.
https://meet-project.alberodellavita.org/partners/ 

The main actions of the Project:
• Set-up of Local Observatories on Islamophobia to monitor racism and 

discrimination acts and to propose action plans to Local Authorities;
• Workshops on video making and debate education to create a pool of 

young Equity Defenders;
• Advocacy activities through the engagement of European institutions 

on the enforcement of EU legal framework;
• Spreading a counter narrative campaign to fight Islamophobia against 

women and girls.

For more information on the Project:
https://meet-project.alberodellavita.org/ 
www.youtube.com/c/MEETProjectEU 

This survey analysis has been produced by Libera Chiara D’Acunto, Project Manager of the MEET Project at 
Fondazione L’Albero della Vita, following the collection of the reports from the project’s partners who implemented 
the focus groups between November 2019 and June 2020.
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Within the Project MEET – More Equal Europe 
Together. Preventing Islamophobia against women 
& girls, Work Package “Step up collective action in 
Europe”, a survey on Islamophobia against women 
and girls has been conducted, contributing to the 
achievement of the following objectives: 

1. to foster dialogue and coalition building among 
communities in Europe; 

2. to promote a reinforcement of EU legal 
framework on Islamophobia.

Two focus groups have been held in each of the six 
countries involved in the project. One focus group 
targeted Muslim women and girls and the other one 
non-Muslims (women and men), in order to enquire 
on the level of discrimination suffered by Muslims 
and Muslim women in particular and their perception 
within the society.1

The main areas of investigation were the following:   

1. Views and opinions of Muslim women and girls 
on Islamophobia and discrimination, with a 
focus particularly on: discrimination at school, 
discrimination at work, discrimination among civil 
society;

2. Stereotypes linked with Muslim women and girls 
and brainstorming on how to deconstruct them.

As part of the guidelines for the facilitators in each 
partner country, a set of questions has been outlined 
by the coordinator and shared with partners, with a 
view to also facilitating the collection of answers and 
the elaboration of the analysis. Questions for the focus 
groups can be found in the following pages.
When necessary questions were reviewed and adjusted 
according to the specific context.

The focus groups have been held between November 
2019 and June 2020. With the outbreak of the 
pandemic, the activity moved online, by using video 
conference tools, in order to ensure safety of 
participants. 
In a few cases, questionnaires have been sent to the 
participants.

There has been an average of 10 participants 
per focus group and a total of more than 120 
participants.2

Please see tables attached for detailed information on 
participants, how they have been engaged and how 
the survey has been conducted for each focus group in 
all partner countries.

The coordinator has collected survey reports from 
partners in order to produce this analysis.

Introduction and methodology

1 In Hungary the focus group with Muslim women and girls was split into two sessions in order to accommodate conflicting participant schedules. 
Additionally, SVF created an online survey in order to reach more people.
2 In addition to this, SVF has continued to collect responses to the online survey: 42 people participated in this survey (last update October 2020).
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Question set for the focus groups with Muslim 
women & girls
1. What does Islamophobia mean to you?
2. Have you (or people you know) have ever been victims of discriminatory acts as Muslim women/girls? (your 

experience, feelings… was it due to the hijab?)
3. If so, of what kind (insult, assault...) and in which context (workplace, school/uni, in the streets, in shops, on 

social networks through hate speech)? If not, what would annoy you?
4. What are the causes of Islamophobia according to you?
5. Which are the stereotypes on Muslim women according to you?
6. Do you think that the national education system helps in transmitting your culture and values? Do you feel 

that your culture and religion are respected?
7. Do you feel free to express your opinion in the public space?
8. What are the consequences of Islamophobia according to you?
9. What do you think could be useful to combat this phenomenon? What are your efforts to change the current 

situation (possible solutions)?
10. Why did you accept to participate in this focus group? What do you think could be the added value of such 

focus group within your context?

Question set for the focus groups with non-Muslims
1. What does Islamophobia mean to you?
2. Have you (or people you know) have ever witnessed to discriminatory acts against Muslim women/girls? 

(your experience, feelings…) Did you do anything?
3. According to you what kind (insult, assault...) of discriminatory acts Muslim women and girls may face at 

workplace, school/uni, in the streets, in shops, on social networks?
4. What are the causes of Islamophobia according to you? 
5. Which are the stereotypes on Muslim women according to you?
6. Do you think that the national education system helps in transmitting the value of diversity, respect among 

cultures and information about Islam? 
7. What are the consequences of Islamophobia according to you?
8. What do you think could be useful to combat this phenomenon? What are your efforts to change the current 

situation (possible solutions)?
9. Why did you accept to participate in this focus group? What do you think could be the added value of such 

focus group within your context?
10. Do you think that more respect for the other cultures and religions could bring an improvement for the 

whole society?
11. Could you think of positive contributions of Muslims to the society?
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FOCUS GROUPS WITH MUSLIM WOMEN & GIRLS

What is Islamophobia

Most of the participants in the focus groups consider Islamophobia as (an irrational) fear of Islam and of Muslims 
due to lack of information and knowledge about Islam.3

Along with the term fear, the term hatred was also mentioned by some participants who pointed out that the 
term Islamophobia could not be appropriate because what Muslims and Muslim women experience is more 
hostility towards Islam and Muslims.

This hostility translates into discrimination and violence against those belonging to the Muslim communities 
causing their social exclusion and isolation. In doing so, as it has been noted within the focus groups, Muslims 
are perceived just as Muslims, reducing them to their religious dimension.

Someone from the Polish focus group did not agree with the opinion that Islamophobia is caused by ignorance, 
having experienced hate from educated people who travelled around the world, and another participant stated 
that there are people who will always search for an enemy, something they will want to “protect” their family 
and the country from. They have a certain vision of what is Islam and there is no means to change their opinion 
on this subject.

The role of media in feeding anti-Muslim hatred is seen as key by participants in the focus groups.4 

Within the Hungarian focus group it has been noted how important is for non-Muslims to personally know Muslim 
people (Muslims are a very small minority in Hungary) in order to have personal experiences to compare to when 
they hear something negative in the news.
In this focus group, it has been noted that the media and government propaganda have perpetuated hostility 
towards Islam and Muslims through an anti-migrant narrative which conflates Muslims and migrants into the 
same group.
Interestingly, in the Hungarian focus group most of the participants believe that Muslims are discriminated 
against more on the basis of racism because they appear as foreigners, rather than for a dislike of Islam as a 
religion (see below the stereotypes).

Moreover, it has been noted that it is important to make a distinction between Islamic religion and the behaviour 
of the individual Muslim, because some prejudices stem from negative behaviours of some Muslims, which 
unfortunately are more visible today than good behaviours.

3 Within the Italian focus group the example of the video that went viral on social media was reported, documenting a social experiment in 
which some militants participating in a gathering of the Lega Nord political party are recited what should be verses from the Quran but which 
at the end of the experiment turn out to be passages from the Bible. The experiment showed how when the people interviewed were subjected 
to the reading of passages in which the woman’s duty of submission to the man was asserted or it was asked to proclaim the holy war, they 
commented in a contemptuous way on those words and then remained astonished or even denied the veracity of the text itself when the true 
source from which the recited passages had been extracted was revealed to them, bringing out the preconceptions and prejudices in which 
Islamophobia finds fertile ground.
4 The title “Bastardi islamici” in the Italian newspaper Libero in the aftermath of the terrorist attacks in Paris in 2017 was mentioned in the Italian 
focus group.

?
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Discriminatory acts against 
Muslim women and girls
The women participating in the focus groups shared discriminations they have experienced themselves or people 
they know, or discriminatory acts they have witnessed.

From the focus groups conducted it emerged that discriminatory acts against Muslim women and girls take 
place in the public space in general, e.g. workplace, schools and universities, sports, public offices and facilities, 
streets, shops, public transport, social media, state propaganda.5 

It mainly occurs verbally, through insults, in oral or in written form (especially on social network), however 
episodes of spitting in the face and jerks have also been told by the participants, or on the contrary episodes of 
people maintaining physical distance in the streets or on the bus.

In some focus groups it has been noted that there may be a difference among bigger cities and smaller cities, 
with a higher risk of facing Islamophobic episodes in the smaller ones.

Muslim women who wear the headscarf are more subjected to discriminations because they are visibly Muslim.

Among the participants women shared that they experienced or witnessed such acts: 
• Receiving insults because of the veil
• Receiving questions on why they do not remove the veil and/or being asked to remove it6

• Being asked not to wear the veil in the workplace
• Finding difficult to get a job because of their hijab
• Having been told to go back to their countries because people think they are foreigners/migrants
• Girls and women who receive a different treatment in schools and universities because of headscarf7

• Difficulties in renting house

The answers confirm that most of the Islamophobic episodes against Muslim women are due to the wearing of 
the hijab.  One of the participants in the Polish focus group revealed that she used to wear hijab, but because of 
various “incidents” she decided not to wear it anymore because of fear for her own safety.

During the focus groups it has also been underlined the feeling of having to justify oneself, to do more than 
others in terms of good behaviours in order to be accepted.
A recent convert to Islam participating in the French focus group mentioned the feeling of duty to explain her 
choice to those who knew her before her conversion because it seemed incomprehensible to them.

Some women shared how they felt when experiencing such acts of discrimination: they felt angry, powerless, 
and had a feeling of impunity.

5 In the Hungarian focus group state propaganda has been indicated as framing a lot of problems as the fault of migrants (prime example 
– Iranian students blamed for coronavirus outbreak in Hungary and being expelled from Hungary: 
https://www.helsinki.hu/en/the-rule-of-law-quarantined-in-the-case-of-the-iranian-student/).
6 Participants in the Hungarian focus groups told about people approaching them and telling them they should not be wearing the 
headscarves because they are Hungarian women and “when you are Hungarian you are supposed to be white and Christian”.
7 As noted in the focus group, in Belgium only some universities accept students with a headscarf, but it is very difficult, if not impossible, 
to study in a haute-école while wearing a headscarf. In particular, in the law school Muslim women are likely to suffer discrimination: to 
join the Belgian bar people have to respect the principle of laicity and in Belgium this is enshrined in the laws by prohibiting ostentatious 
religious symbols.
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In some of the Islamophobic episodes told by the participants, the people who witnessed the episode did not 
intervene, in other cases there was someone who took the woman’s side. Some of the participants expressed 
sadness about an indifferent attitude of the public, in situations when they were victims of hate speech or 
discrimination. They felt that this indifference was “painful”.

Within the Polish focus group, some respondents mentioned as well their experiences when decided to report 
acts of violence to the police, who did not take seriously their problems and treated them as the guilty ones 
despite being victims of a crime.
The participants explain that when a Muslim woman comes to the police, she is being perceived in a stereotypical 
way: she experienced violence and discrimination because of her religion, in any case her husband is beating 
her, she is “enslaved” therefore she comes to Polish people to get the justice for herself. One of the participants 
shares that a policeman tried to convince her that it is normal that someone threatens her, because she looks like 
that (wearing hijab), with the result that she is now skeptical and if she has problems again she will think twice if 
reporting it to the police, believing that this is a waste of time.

Participants in the Hungarian focus group also indicated Hungarian language, when it is clear that the other 
person does not understand the language, as being used as a vehicle for social exclusion and/or discrimination, 
explaining that the consequences of discrimination/exclusion through language ranged from daily inconveniences 
(problems in the grocery store) to severe health and safety risks (see the case of the expelled Iranian students - 
participants are all very concerned about having to choose between going to the hospital and staying home if 
they get sick). 
Participants believe they are shielded from a lot of the openly Islamophobic social media content because they 
do not speak Hungarian.
At the same time, Hungarian Muslim women wearing hijab are constantly being spoken to in English, rather than 
Hungarian, because the majority of Hungarians assume only migrants wear hijabs; being stared at by strangers 
and overhearing insults spoken in Hungarian because it is assumed they do not understand what is being said.
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Causes of Islamophobia and stereotypes  
on Muslim women and girls
The lack of knowledge on Islam and the unwillingness to learn more is at the basis of Islamophobia. In addition, 
certain media may encourage hatred, stigmatising Islam following terrorist attacks, such as Bataclan terrorist 
attack, as well as circulating a stereotyped image of Muslim woman that can create fear and misunderstanding, 
leading to discrimination and violence.

The following are the most frequent stereotypes and misconceptions on Muslim women and girls that emerged 
during the focus groups’ sessions:
• Muslim women are oppressed, submissive and have no agency
• The idea that Muslim women are forced to wear the veil
• Muslim women are seen as uneducated and economically dependent
• The portrayal of Muslim women as subjected to domestic violence, forced marriage, ‘honour’-based violence 

(HBV), female genital mutilations (FGM)
• Muslim women are dangerous, they support violence and terrorism 
• The belief that Muslim women are foreigners/migrants/refugees8

Interestingly, as already mentioned, in the Hungarian focus group most of the participants believe that Muslims 
are discriminated against more on the basis of racism because they appear as foreigners, rather than for a dislike 
of Islam as a religion.

Islamophobia and national education systems
When Muslim women participating in the focus groups are asked if national education systems convey Islamic 
culture and values it emerges that in all countries these systems are in deficit. 

In the Bulgarian focus group, all but one of the participants believe that the Islamic culture and religion are not 
at school.

In France, some participants believe that their culture and values are denied under the guise of the laicitè. 

In Belgium some participants underlined how the education system keeps on separating communities and there 
is a “them” and a “us”. Moreover, Muslim women and girls cannot even access the educational system when 
they are obliged to take off their headscarf in order to join it.

In the Italian focus group, it has been noted that there are school texts containing stereotypes on Muslim 
women.

In Poland, the participants noted that the information in the school books is insufficient, everything depends 
on how the teacher brings across the few sentences about Islam which are in the book, and that there is lacking 
information about the subjects that Islam and Christianity have in common.

Participants in the Hungarian focus group see the national education system as a space for discrimination. The 
way Islam and Muslims are discussed is always in the context of violence and threat of occupation. Therefore, 

8 Participants in the Hungarian and Polish focus groups in particular have underlined that in their countries there is the wrong assumption that 
a Hungarian or a Polish woman cannot be Muslim. 
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Freely expressing opinions in the public space
The answers of the participants on whether they feel free to express themselves in public were disparate with 
the majority of women saying “no”. 

In Bulgaria they do not feel free to express their opinions publicly. Indeed, before starting to actively participate 
in the discussion women needed the facilitator’s assurance that their opinions will be used only anonymously 
and none of them provided an email address.

In the Italian focus group, it has been underlined that some women did not tell to their house owner that they 
are Muslim in order not to lose their house. Also in the workplace women may decide not to express freely 
their opinions in order to keep their job.

In France, where the answers were disparate, it has been noted how Muslim women have to justify their actions 
and their choices all the time, such as the choice of wearing the veil, which is a personal act, out of religious 
and spiritual conviction.

In the Belgian focus group, a participant explains that she has to think before she says something as she fears 
the reactions, the way her discourse can be interpreted and the consequences for herself and the others. She 
states that Muslim people are more likely to be scrutinised and criticised.

Some of the participants in the Polish focus group took part in public debates at different occasions, or in 
meetings organized by TV or radio, and they told that in general they felt that they are free to express their 
opinions, however they mentioned that they need to be cautious in the contacts with media, as some of 
them experienced manipulation by media, when what they had said was wrongly reflected or taken out of 
the context.

Some of the participants in the Hungarian focus group indicated that they do not feel comfortable discussing 
religion in public, citing safety concerns and lack of opportunity/honest interest from others to engage in 
constructive dialogue.
Some of the participants felt there was a clear double standard in Hungary: Muslim women are constantly told 
not to push their beliefs on other people while at the same time having other’s beliefs pushed on them. The 
topic of inter-family tension was also raised as participants discussed the tensions and lack of understanding 
that can happen when Hungarian women convert to Islam.

Finally, it arose from the answers that the participants could feel more or less free to express publicly 
depending on whether those people are open-minded, or people who, from the beginning, have some 
prejudices against them.

major change is needed. Suggested revisions include adding units that give young people the knowledge (accurate 
information) and skills (ability to communicate) needed to be more receptive to minorities. The importance of 
teaching other languages in school more effectively was also seen as very important. It has been pointed out 
that by learning to value foreign languages through learning them in school, Hungarian youth may eventually 
become more enthusiastic about creating opportunities for foreigners to learn Hungarian which would shrink the 
communication gap between the two communities.

Finally, it has often been underlined that there is no or little reference to positive contributions of Islam in 
science, philosophy and in historical events. 
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Consequences of Islamophobia
In all countries, it has been highlighted that Islamophobia causes lack of social cohesion, escalation of 
discrimination and violence, fear, hate, increase of racism, the unwillingness to know the other and the 
Muslim communities in particular.

On the side of Muslim women and girls, participants refer to the isolation suffered by Muslim communities, 
feeling like outsiders in their own countries, and by Muslim women in particular who may feel deprived of their 
own identity. Indeed, some of the women participating in the focus group in Italy decided not to wear the veil 
anymore in order not to be discriminated against. In this focus group it has also been noted how Islamophobia 
creates a mass distraction effect, despite the important problems affecting the society. 

Discrimination at the level of employment is also highlighted in France, with reference to the self-limitation/
auto-exclusion in relation to certain professions, as well as the choice to avoid Muslim or Arabic names for a child 
as later this may raise the issue of access to employment.

Difficulties in renting housing have also been mentioned.

It is interesting to note how it has been acknowledged among the consequences of Islamophobia the “surprise 
effect” when one finds Muslim names that have important positions in the society (French focus group).

How to combat Islamophobia
In all focus groups participants have underlined how communication and dialogue are important. Therefore, 
organising public meetings and intercultural activities can be very helpful to improve knowledge and 
understanding of Islam.

It has been noted that educating children and youth to respect and tolerance is key, therefore measures 
in the education system creating an environment for empathy, cooperation and embracing diversity are 
necessary. It is very important to develop people’s ability to think critically. School based training as well 
as the involvement of youth organisations and schools in intercultural and interconfessional exchanges have 
been suggested. In addition, the educational activities should take place also at smaller towns, not only in 
the big cities. 

While thinking about solutions to combat Islamophobia, participants mentioned again the role of the media, 
pointing out that media should not be allowed to broadcast hate speech and that presenting a positive image of 
Muslim people and Islam in media would be very important to combat the phenomenon. The need that media 
are independent, as well as the need to combat fake news have also been underlined.

Participants believe that strict sanctions against hate speech are needed as well as denunciation of 
discrimination. It is important to prevent people with racist and Islamophobic positions to express themselves so 
freely in public and Islamophobic statements in political discourse should be prohibited.

It is important to counterbalance extremist rhetoric, to deconstruct stereotypes and highlight positive 
contributions of Muslims and Muslim women to the society.

Notably, it has been pointed out the importance of fostering access to employment for Muslim women and 
especially Muslim women who wear the hijab, making employers aware that wearing the veil does not affect 
professionalism and competences.
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In the Hungarian focus group, it has been noted that propaganda against migrants needs to be addressed and 
a counter narrative created. 

Interestingly, the participants thought creating a stronger bond between Muslim Hungarian women and 
non-Hungarian Muslim women would be useful in order to increase interaction between communities and 
demonstrate that Islam is already a positive part of Hungarian culture.
Moreover, from both the focus groups conducted in Hungary it emerged that a language exchange between 
Hungarian youth and non-Hungarian Muslim women could be very useful given the lack of exposure to Muslim 
women by non-Muslims (one of the main reasons for discrimination in Hungary, see non-Muslims focus groups 
survey) and at the same time the common experience reported by Muslim women of having language used 
against them as a tool for social exclusion and/or discrimination.9 

Motivation for participation in the focus groups
Women accepted to participate in the focus groups because they believe this is a good instrument to reflect on 
the phenomenon and to exchange experiences with other Muslim women. Some women did not expect that 
other women lived such difficult situations and learned the importance of being more supportive among women.

Some participants said a large part of their motivation came from feeling alienated from a larger identity and 
made to feel like “the other”. 

Participants expressed that they were happy to have the opportunity to express themselves freely on the 
issue. They agreed to answer to the questions acknowledging the importance of raising awareness on the 
consequences of Islamophobia and of working in synergy.

Among the participants, someone wishes that there will be a monitoring of the situation of Islamophobia and 
a group where to count on to get support in difficult situations.

They share the hope for their children and grandchildren that Islamophobia will not exist in the future and 
that this work can open the heart of some to this beautiful religion.

Participants expressed enthusiasm about being involved in similar activities in the future.

9 It has been noted that considering Hungary’s population has one of the lowest English language proficiencies in the EU, and many non-
Hungarian Muslim women struggle to become proficient in Hungarian, it would be mutually beneficial for both groups to exchange languages. 
For young non-Muslims Hungarians, it would increase their labour market prospects as English proficiency is highly valued, while also creating 
a positive and safe space for interaction with Muslim women. For non-Hungarian Muslim women, learning Hungarian would vastly improve 
rates of successful integration (socially and economically), while also giving them a chance to interact and connect with young Hungarians on 
a personal level. The partner noted the importance of these observations also for the purpose of organising the project’s social cohesion events.
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10 Within the MEET Project a Local Observatory on Islamophobia (LOI) has been set up in each partner country, engaging key stakeholders 
to monitor racism and discrimination acts against Muslim women, to analyse issues hampering social cohesion and to draft a plan to be 
presented to Municipalities/local authorities in each target country according to the needs. Furthermore, the LOI gathers data about the positive 
contributions of Muslims to the social and economic development of countries of residence. 
11 This definition is the one proposed by the Collectif Contre l’Islamophobie en Belgique (it is originally in French).

SURVEY ANALYSIS
FOCUS GROUPS WITH NON-MUSLIMS

What is Islamophobia 

According to many of the participants in the focus groups, Islamophobia means fear of Islam, stemming from lack 
of knowledge and leading to exclusion from society. As someone pointed out, “when you do not know something, 
you build with what you have around you. It is a shortcut and a vicious circle of knowledge” (French focus group).

The term has also been defined in relation to stereotypes, as in the Hungarian and Bulgarian focus groups, 
including terrorism stereotypes, wearing of burqa, cultural practices, and a perceived oppression towards women 
with limits imposed on their social life.

Interestingly a girl participating in the Italian focus group noted that it all depends on how the Quran is 
interpreted, as well as the Bible, and shared her experience of studying the Quran while drafting her university 
thesis and finding out women’s freedom in the Islamic holy text.

Participants in the French focus group think that the idea of Islamophobia in France started to be more evoked in 
public after the terrorist attacks in 2015. 
In the focus groups the role of political propaganda and of media has been mentioned as increasing 
Islamophobia. For example, in the French focus group the issue of the veil during school outings and the scandal 
in Decathlon (sports clothes shops) on the creation of the hijab running, cancelled because of the media/twitter 
polemic, have been mentioned.
In the same focus group, it has been shared that Islamophobia can be translated into a great discrimination in 
employment, extending to ordinary racism, mentioning that the fact that a person has a first name with Arabic 
consonance does not give sometimes the same access to employment and housing. Also in the Belgian focus 
group, participants gave the example of prejudices linked to the people’s name.

In the Belgian focus group the definition of Islamophobia on which members of the Local Observatory on 
Islamophobia10 set up in Belgium have agreed on has been shared with the participants: “All the acts of violence 
(hate speech, harassment, discrimination, hate crimes) that target at least a person, a property or an institution 
on the basis of her/his/its belonging – actual or presumed – to the Islamic religion. This violence can be oral, 
psychological, physical and/or economical.”11

Interestingly, within the Hungarian focus group, the majority of the participants did not know what the term meant. 
Throughout the conversation it emerged that they used the terms “Muslim” and “migrant” almost interchangeably, 
therefore despite the participants showed the ability to think critically about government messaging and media 
coverage, they were still influenced by the underlying message – that Muslims are foreign/migrant and are not 
Hungarian. If they are not Hungarian then Muslims are seen as guests. Therefore, this could lead to the interesting 
conclusion that when Hungarian exhibit Islamophobia, the underlying reason/justification for this treatment has very 
little to do with discriminatory beliefs about Islam and more to do with bias against foreigners/migrants.

?
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Discriminatory acts against Muslim women and girls
Participants shared episodes of discrimination against Muslim women and girls witnessed by them or by people they know.

Examples of discriminatory acts mentioned within the focus groups include:
• Discrimination in the workplace and in finding a job (particularly linked to the wearing of the veil)
• Difficulties in finding accommodation 
• Discrimination in access to and treatment at schools and universities (refusal of headscarf,12 prejudices 

related to students’ names)
• Extra checks by security at the shops or concerts, motivated by the women dress (they were wearing the veil)
• Discrimination in access to sports activities 
• Insults on social media
• Incitement to go back to their country
• Negative portrait by the media 

Most participants in the Hungarian focus group have had little-to-no interaction with Muslim women and said 
they have not seen discrimination before. Interestingly, despite this response, the majority of the participants did 
recognise that the media environment in Hungary constantly portrays Muslims (both men and women) as foreign/
migrants and bad. As such, though the participants did not define this type of media coverage as Islamophobia, 
they are aware of the bias coverage produced by various Hungarian media outlets.

Causes of Islamophobia 
and stereotypes on Muslim women and girls
Among the causes of Islamophobia the focus groups mentioned the instrumentalisation and demonisation 
of Islam by media and political discourses, that present Muslims in a negative context, with the result of 
perpetuating prejudices along with negative emotions and fear towards Muslim people. The importance of 
verifying sources of information has also been noted. 

According to the participants, Islamophobia also stems from a lack of knowledge and understanding of the 
Muslim culture. 
Within the French focus group, the lack of education about Muslim religion at school is considered the most relevant 
cause of Islamophobia. Similarly, within the Polish focus group, the participants recalled their own religious school 
education and they gave examples of lack of willingness to discuss other religions. 

Significantly, in identifying the causes of Islamophobia conversation focused also on the migration issue.

Within the Italian focus group the fact of having had bad experiences with Muslim people has also been mentioned 
as a possible cause of Islamophobia. In particular, it has been noted that if in the city centers, the richest migrant 
families arrive with a higher level of education and a greater capacity to adapt to the new context, in the outskirts 
situations of discomfort and poverty are often arriving, making it more difficult to adapt to change. In such 
situations conflicts may arise, which are then instrumentalised by media and politicians.

12 In the Bulgarian focus group some cases of discrimination in education that have been published and made popular by the media have been 
mentioned. The case of seventeen-year-old Emine Shamatareva who was removed from school under the pretext that wearing a headscarf 
contradicts the school’s internal rules of education. Her last trial was in 2017 at the Supreme Administrative Court where her father lost the 
case. Another similar case of a student from Krumovgrad district high school was mentioned, pointing that the girl was refused entry to her final 
exams in May 2016 and May 2017 because of her headscarf. These exams would have determined her university education. She was obligated 
to wear false hair in order to attend the exam.
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Within the same focus group, it has also been underlined how the speed with which migration occurs is also an 
important factor. It can be difficult to be accepted by people, therefore the ghettoisation is more easily present.

In the Bulgarian focus group, it has been mentioned how external factors like the Middle East crisis and the 
refugees’ waves towards Europe added new challenges to the Bulgarian society, which was not prepared to deal 
with asylum-seekers, and contributed to the rise of ethnic Bulgarian nationalism.

The risk of losing one’s identity has also been mentioned as one of the causes that lead to Islamophobia. Indeed, 
in the Italian focus group, participants mentioned the widespread feeling among Italians that are afraid of Muslims 
because they think they are being invaded and that uses and costumes will be imposed to the detriment of local 
traditions.

Similarly, within the French focus group it has been mentioned the mentality that people share reflecting the 
quote “the more veils we will have in society, the less French we will be!”, transmitting the idea that a veiled 
Muslim woman cannot be at the same time French and Muslim and this is seen as a potential danger for the 
French culture.

Terrorist attacks were also named as a cause of Islamophobia. As noted within the Polish focus group, media or 
school do not give a full picture and do not mention, for example, if the WTC terrorist attacks were condemned by 
Islamic religious leaders.

When asked about stereotypes on Muslim women and girls the main stereotypes that the participants 
associated with Muslim women were the following:
• The belief that Muslim women are oppressed, submissive to men and to traditions and have a lack of agency
• Muslim women are forbidden to work and study, and communicate with other than their family
• The idea that wearing the veil is an imposition
• The portrayal of Muslim women as foreigners/migrants
• The belief that Muslim women are victims of domestic violence
• Muslim women are excluded from the society



16

Islamophobia and national education systems
The participants in the focus groups recognised the important role of the education system in shaping a tolerant 
attitude, knowledge and culture of diversity in a given society. 

At the same time, when asked if the national education system helps convey the value of diversity and teach 
knowledge about Islam, the answers were almost all negative. 

In particular, participants stated that there is little-to-no information on Islam.

Someone in the Italian focus group noted that religion lesson in schools is mainly about Catholic religion and 
crucifixes are hung in all classrooms, sending the message that the true Italian is Christian.

Both the French and the Belgian focus groups believe that the national education system does not promote diversity.

In the Polish focus group one of the participants mentioned that they were told during the religion (Catholic 
religion) lessons that “reading the Quran is a sin”. Another participant mentioned the fact that the school library 
refused to accept the books of the Quran, which were received by the students during their Erasmus trip to Turkey. 

Within the Bulgarian focus group, where generally the participants believed that the national secular educational 
system is promoting the values of democracy, diversity and respect to human dignity, it has been mentioned the 
case of a lesson about the emergence and spread of Islam in a sixth-grade history textbook also referring to the right 
of the man to beat the woman. This case caused disputes in society and, following the fact, Muslim children did not 
want to enter the lessons of history and their friends start avoiding them making demeaning comments. 

In the Hungarian focus group, on one hand, some participants expressed an interest in learning more and the 
importance of having a balanced understanding of different religions/cultures; on the other hand, some participants 
expressed doubt that additional education about Muslims would work because people could not be interested in it.

Consequences of Islamophobia
Among the consequences of Islamophobia the focus groups participants mentioned:

• Employment discrimination (in recruiting processes and in the workplace).

• Closure towards Islam and Muslims. From the Polish focus group, it emerged that some students were 
warned against getting to know other religions and someone gave an example from his own family, which is 
not accepting a family member who converted to Islam.

• Social breakdown. Islamophobia can push each part to stay in their respective community and create 
discrimination on both sides. This can lead to an increase of violence. In the French focus group, it has been 
pointed out that “sometimes people think it is easier not to mix”. The example is that of Chinatown and Arab 
districts in Paris, there is no mixing and this can lead to an increase of violence between the sides.

• Episodes of religious violence, as noted within the Bulgarian focus group.  
There were incidents of religious violence on Muslims and protests, supported by the far-right nationalist 
parties and groups, against Muslim practices outside mosques.13 

• Creation and reinforcement of stereotypes (for example “the veiled women are submissive”).
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• Political parties with Islamophobic positions exploit the situation at their advantage (as noted in the 
Italian focus group).

• For Muslim women in particular it has been noted by the Belgian focus group that among the consequences 
of Islamophobia there is an intrusion into their privacy with their body becoming a political issue 
(headscarf, burkini).

• Interestingly, consequences of Islamophobia on Muslim kids have also been underlined in the Belgian focus 
group: difficulties to create social bounds, low self-esteem at school, lack of motivation to start graduate 
studies or to target an ambitious job, as well as interiorisation of discriminations.

How to combat Islamophobia
Among the ways to combat Islamophobia, within the focus groups the following have been indicated:

• Fostering dialogue and direct interaction between Muslim and non-Muslim communities. In particular, 
it has been noted the importance of personal encounters and of organising meetings among communities 
to fight prejudices. As pointed out by someone in the Italian focus group, “sometimes you think that there is 
a huge difference, however by meeting people you realise that it is not like that”.

• Educating both children and adults to diversity (at school but also through the work of NGOs and 
associations).

• Raising awareness on the issue.

• Adopting laws.

• Offering a positive image of Islam (also by using arts and culture).

• Changing the way media present Islam and Muslims.

• Travels and movies have also been indicated as a way to overcome prejudices and know other cultures.

• Learning to be humbler and more opened to other cultures and religions.

• Listening without judging.

13 We are quoting from the Bulgarian partner’s report. The political exploitation of religious differences that led to violent clashes had started in 
2011 with protests against the volume of the loudspeakers of Sofia’s Banya Bashi mosque. The protest was being organised by two Bulgarian far-
right nationalist parties – Ataka and VMRO. The protests took place in Sofia and other cities between 2014 – 2016 because of the perceived security 
threat related to Islamist radicalisation. The consequent events prepared the ground for the wider public support of the burqa ban legislation. At the 
same time, the inhabitants of most regions in Bulgaria with significant concentration of Muslim population and other ethnic minorities (Jews, Pomaks, 
Karakachans, Vlasi) have lived in peace and close collaboration (Shumen, Razgrad, Kurjali, Sliven, Vidin, Dupnitza). That means that the conflict had 
been provoked mainly from international events combined with local political pressure with nationalist or other political agenda. A manifestation of an 
emerging religious conflict is the debate about wearing burqa in public spaces. In September 2016, the Bulgarian National Assembly voted for placing 
a ban on wearing clothes which conceal partially or completely one’s face. The ban is in effect at public spaces such as schools, recreational areas, 
parks, sports facilities and administrative buildings. The fine for non-compliance ranges between 200 and 1500 leva (100 to 750 euro). These legislative 
initiatives have been pushed by intense islamophobic movements. Protests were organized in front of mosques in Kjustendil and Karlovo, for instance. 
In Sofia, people clamored against Muezzin prayers deeming them “offensive to Christian Bulgarian traditions.” As a result, in the last President elections, 
nationalist parties pushed anti-Islamic rhetoric which helped them secure third place in the vote count and become a party in the coalition government.
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Positive contributions of Muslims to the society
Unfortunately, when asking participants to the focus groups about positive contributions of Muslims to the society 
a few answers have been collected.

Within the Belgian focus group, participants have been invited to send key words to express their opinions. 
All the participants agreed on the positive impacts linked to multiculturalism such as the exchanges in the 
cultural sphere. What arises from this brainstorming is that the presence of Muslim communities in Belgium 
fosters mutual learning, exchanges (in matter of art or cooking, for example) or mutual help. Some participants 
appreciate the fact that such a presence fosters debate and open-mindedness. 

Within the Italian focus group, participants indicated the cosmopolitanism of Islam, mathematics and the 
tradition of the Greeks that passed by Islamic schools among the positive contributions. Significantly, Progetto 
Aisha was also mentioned by someone stating that since they came into contact with the association they 
started to notice the positive things that Muslims do.

Motivation for participation in the focus groups
When asked about their motivations for participating in the focus group, participants indicated that they found 
the project topic interesting and that they decided to participate in order to reflect on the issue, to share 
experiences and feelings, to collect inputs to work on the deconstruction of stereotypes.

Interestingly, the advert through which the Hungarian partner reached the focus group participants did not 
mention Islamophobia, neither Muslim women.14

14 The partner provided explanations for this. At the beginning, SVF faced some difficulties in engaging participants: the initial effort of sending 
a letter to the administrative departments of high schools and university by explaining the purpose of the MEET project yielded almost no 
responses, due to various bureaucratic and political reasons. Significantly, many Hungarians are unsure how to define “Islamophobia” (there is 
no term in Hungarian with an equivalent meaning), therefore this lack of understanding may have discouraged engagement in the focus group. 
Also, although most Hungarians cannot provide an exact definition for “Islamophobia,” many have heard the term in association with stigmatised 
left-wing actors and organizations. The use of the term may have led some to see the initial communication about the focus group as left-
wing propaganda/campaigns. Subsequently, SVF changed its strategy: rather than advertising the focus group to school officials, SVF began 
advertising in university Facebook groups (Sports university and ELTE student work groups). Further, the term Islamophobia was removed from 
the advertisement and the purpose of the focus group was simplified to “investigating student opinions on large-scale societal topics—including 
religion, gender, and diversity—in the Hungarian context.” Interestingly, during the focus group one of the male participants pointed out that the 
advertisement for the focus group was good because it did not explicitly state that the topic was discrimination against Muslim women — “If 
you say Muslim women, no one will come”.
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MAIN FINDINGS AND CONCLUSIONS
When asked what Islamophobia means to them, in both types of focus groups participants believe that 
Islamophobia means fear of Islam and that it stems from lack of information and knowledge about Islam 
leading to social exclusion. Significantly, within the Muslim women’s focus groups along with the term fear 
the term hatred was also mentioned, highlighting that what Muslims and Muslim women experience is 
more hostility.
 
With the proliferation of fake news and hate speech, the role of media and political propaganda in feeding 
anti-Muslim hatred is seen as key by participants in both types of focus groups.
Interestingly, in identifying the causes of Islamophobia conversation within the non-Muslims’ focus groups 
focused also on the migration issue and the perceived threat to one’s identity. Indeed, in some countries 
political propaganda feeds hatred towards Islamic communities and facilitates the false overlap between 
Muslim people and migrants, thus endorsing the equation: “Muslims are foreigners who want to invade our 
country and distort our culture”.

A number of stereotypes and misconceptions on Muslim women and girls emerged during the focus groups 
sessions that can be summarised as follows:15

• Muslim women & girls are oppressed, submissive and have no agency
• Muslim women & girls are forced to wear the veil
• Muslim women & girls are uneducated and economically dependent
• Muslim women & girls are subjected to domestic violence, forced marriage, ‘honour’-based violence (HBV), 

female genital mutilations (FGM)
• Muslim women & girls are dangerous, they support violence and terrorism 
• Muslim women & girls are conservative
• Muslim women & girls are foreigners/migrants/refugees
• Muslim women & girls are a monolithic bloc

Concerning the discriminatory acts that Muslim women and girls experience, from both types of focus groups 
it emerged that these take place in the public space in general, including workplace, schools and universities, 
sports, public offices and facilities, streets, shops, public transport, social media, state propaganda, and that 
they mainly occur verbally. Significantly, Muslim women who wear the headscarf are more subjected to 
discriminations because they are visibly Muslim.

From the Muslim women’s focus groups it emerged that the majority of women do not feel free to express 
their opinions publicly, as well as that Muslim women have to justify their actions and their choices all 
the time. 

When the participants are asked if national education systems promote diversity and convey Islamic culture 
and values, both types of focus groups revealed how the national education systems of the countries involved in 
the survey are in deficit in this regard, with participants stating that there is little-to-no information on Islam 
in schools, as well as negative narratives which pave the way for discriminations, within a system that keeps 
on separating communities, with the result that there is “them” and a “us”. Moreover, in some cases Muslim 
women and girls cannot even access the educational system when they are obliged to take off their headscarf 
in order to join it. 

15 This list has been elaborated by the MEET Project’s coordinator, by also relying on the Project’s focus groups results, in order to be used during 
the video making laboratories with the youth to discuss over the existing stereotypes on Muslim women and girls and promote a counter narrative.



Among the consequences of Islamophobia participants mentioned the lack of social cohesion, a closure towards 
Islam and Muslims, as well as the escalation of discrimination and violence. In particular, discrimination at the 
level of employment has been highlighted in both types of focus groups. 
In the Muslim women’s focus groups the sense of isolation suffered by Muslims has been mentioned, as well 
as the “surprise effect” when one finds out that Muslim people may have important positions in the society.
Reinforcement of stereotypes and exploitation by some political parties have been mentioned within the non-
Muslims’ focus groups.

Finally, when it comes to how to combat Islamophobia, in all focus groups participants have underlined how 
dialogue and direct interaction between Muslims and non-Muslims are important, agreeing that meeting can 
help to deconstruct stereotypes on Islam and Muslims and in particular on Muslim women.
A change in the way media present Islam and Muslims is also needed. It is important to highlight positive 
contributions of Muslims and Muslim women to the society. Indeed, when asking participants to the non-
Muslims’ focus groups about positive contributions of Muslims to the society a few answers have been collected.
From the focus groups, it emerged that measures in the education systems to embrace diversity are necessary, 
as well as encouraging youth’s ability to think critically. 

In conclusion, the focus groups conducted have been the occasion for sharing experiences and feelings among 
participants, to collect inputs to work on how to deconstruct stereotypes and combat Islamophobia against 
women and girls in particular. Moreover, the need of a real encounter between communities and of mutual 
support among women emerged as essential.

20

This picture has been shot in May 2021 with the students of a secondary school in Milan engaged in the video making 
laboratory, a key activity of the MEET Project, in which youth critical thinking has been encouraged in order to promote a 
counter narrative over the existing stereotypes on Muslim women and girls.
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COUNTRY NUMBER OF 
PARTICIPANTS F M

AGE BACKGROUND HOW PARTICIPANTS 
HAVE BEEN ENGAGED

HOW THE SURVEY HAS 
BEEN CARRIED OUT

BELGIUM
(POUR LA 
SOLIDARITÈ)

10 10 0 16-68 Student in social 
science, law 
student, student in 
mathematics, student 
in engineering studies, 
waitress, educational 
psychologist & teacher, 
expert accountant, 
hairdresser, not 
specified, retired.

PLS referred to one 
member of the CRACIS 
(Belgian Local Observatory 
on Islamophobia, set up 
within the project) who 
is working with Muslim 
women and girls. She has 
been able to explain the 
project and collect answers 
from them. She has been 
a valuable and reliable 
intermediary between the 
target audience and PLS in 
a difficult period.

After having discussed this 
issue with their partners, it 
has been chosen to submit 
a questionnaire to the 
Muslim women and girls by 
the intermediary of Malaa 
Ben Azzuz (member of the 
Belgian LOI) so that the girls 
and women would feel more 
comfortable to interact with 
someone they already know. 
Regarding the circumstances 
at the time, and the fact that a 
lot of them do not have easy 
access to online platforms 
such as Skype or Zoom, plus, 
after having received advice 
from a partner who knows 
them well, PLS  decided to 
let everyone answer the 
questions and to send the 
answers back to them. This 
fostered their trust and 
facilitated the collection of 
data before the effective end 
of the lockdown.

BULGARIA
(PARTNERS 
BULGARIA 
FOUNDATION

19 19 0 17-80 Muslim women who 
visit the Mosque, in 
which premises the 
meeting was organised. 
Women from Turkish 
background, permanent 
residents, not refugees. 
In terms of education, 
from school girls to 
retired elderly women. 
Some are working as 
school teachers, in 
municipal services or 
in small businesses in 
the community. Most 
women were retired 
women who take care 
of their extended family 
and grandchildren. 
Some women’s 
husbands are working 
abroad for economic 
reasons and return 
home on a regular basis.

Fatme Selim, their 
facilitator from the town 
of Rasgrad, has engaged 
women through the local 
mosque. Fatme is from the 
same Turkish community 
and as a cultural mediator 
is able to work with women 
and build trust so they 
could share their thoughts 
and participate in the 
discussion without worries.

It was a face to face 
meeting (conducted in two 
days). Women were given 
questionnaires to fill in 
addition to the discussion, 
because it seemed to be a 
good way to register a few 
more ideas in addition to the 
discussion. The time of filling 
the questionnaire was after 
the discussion.

FRANCE 
(PISTES 
SOLIDAIRES)

14 14 0 18-55 Muslim women 
and girls volunteers 
in a local partner 
organisation in 
Pau. Among them, 
there were students, 
employees and 
housewives.

Pistes Solidaires organised 
it with the local partner 
organisation, Centre Social 
la Pépinière, by Zoom during 
the lockdown. This partner 
organisation is a social center 
working in an area that hosts 
a big number of people from 
the Muslim community in 
Pau but not only.

It was done by Zoom. 
They also made an online 
questionnaire because they 
were not sure that they would 
manage to have enough 
participants for the online 
meeting and finally they got 
14 participants in total: 9 via 
the Zoom meeting and 5 via 
the online questionnaire.

In the following tables for each focus group in each partner country information provided by the partners are 
reported about participants (number, sex, age and notes on background), how they have been engaged and how 
the survey has been carried out:

FOCUS GROUPS WITH MUSLIM WOMEN & GIRLS
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SEX

TABLES
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COUNTRY NUMBER OF 
PARTICIPANTS F M

AGE BACKGROUND HOW PARTICIPANTS 
HAVE BEEN ENGAGED

HOW THE SURVEY HAS 
BEEN CARRIED OUT

HUNGARY*
(SUBJECTIVE 
VALUES 
FOUNDATION)

5 5 0 18-34 2 Hungarian, 
1 Pakistani, 
1 Moroccon, 
1 Azerbaijani.

Both the online survey and 
Zoom focus groups were 
advertised using Facebook. 
Members of the Hungarian 
LOI (Local Observatory on 
Islamophobia, set up within 
the project) were also 
crucial as they promoted 
the focus group and 
encouraged participation. 
For the Zoom focus group, 
SVF offered a monetary 
incentive to encourage 
participation - each 
participant received a gift 
card worth 3,000 HUF to 
a local mall. Given that 
there were leftover gift 
cards that were unused 
by the native focus group, 
SVF used these funds 
for the Muslim women 
and girls focus group. A 
monetary incentive was 
not offered to the online 
survey participants. SVF 
also relied on its network 
within the female Muslim 
community in Hungary to 
reach out and encourage 
participation in the wider 
community.

It was done online.
The survey was published 
in three different languages 
- English, Hungarian, and 
Arabic. The responses have 
been compiled into a Google 
sheet and provided to the 
coordinator.
The online survey provided 
women who did not feel 
comfortable answering 
questions on this topic in 
front of others, even if it was 
in an all-female setting, an 
opportunity to share their 
experiences. It also gave 
those with limited access 
to high-speed internet an 
opportunity to participate. 
SVF created this survey 
using Google Forms’ 
quiz-making function with 
multiple choice and open-
ended questions. This format 
created an online survey 
(translated into Hungarian, 
English, and Arabic) based 
on the focus group questions 
distributed by the Project 
Coordinator. Similarly to 
the focus group questions, 
SVF worked with members 
of the Hungarian LOI to 
review the survey questions 
to ensure the wording was 
appropriate for such a 
sensitive topic.

ITALY
(PROGETTO 
AISHA)

11 11 0 24-73 From the second 
generation of Muslim 
migrants and among 
Italian native Muslims 
from Northern Italy. Six 
of them were Italian 
women converted to 
Islam.

Women have been 
engaged by the facilitator 
Amina Al Zeer among 
Progetto Aisha’s contacts.

Face to face.

POLAND
(POLISH 
MIGRATION 
FORUM)

9 9 0 17-50 Migrants living in 
Poland, Polish women 
who converted to 
Islam, Polish women 
born from mixed 
marriages - foreign 
father or mother.

The participants of the 
Muslim women focus group 
were engaged via PMF 
contacts with the Muslim 
Cultural Centre in Warsaw, 
however they were coming 
from different cities in 
Poland.

Online.

*In Hungary an online survey has also been carried out, with 42 participants (40 women and 2 men), aged from 18 to 64, from 
different regions of Hungary (last update October 2020).

SEX
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FOCUS GROUPS WITH NON-MUSLIMS
COUNTRY NUMBER OF 

PARTICIPANTS F M
AGE BACKGROUND HOW PARTICIPANTS 

HAVE BEEN ENGAGED
HOW THE SURVEY HAS 
BEEN CARRIED OUT

BELGIUM 
(POUR LA 
SOLIDARITÈ)

9 3 6 21-28 Graduated in art 
& unemployed, 
graduated in 
psychology & 
unemployed, architect 
& member of an 
association involved 
in social projects, 
graduated in history 
and criminology & 
unemployed, project 
manager in social 
economy, project 
manager involved in 
the construction of 
the MEET project, PhD 
in law, HR at public 
service “Bruxelles 
Fiscalité”, student in 
political science.

PLS sent invitations to its 
network presenting the 
project and the objectives 
of the focus groups. It 
then selected profiles that 
are diverse to gather a 
heterogeneous group.

It has been held online 
(Zoom).

BULGARIA 
(PARTNERS 
BULGARIA 
FOUNDATION)

12 12 0 26-59 Higher education 
- teachers, school 
psychologists, pre-
school teachers, 
councelors, colleagues 
working for NGOs 
engaged with youth.

These participants have 
been engaged through 
PBF network of colleagues 
who are working at 
schools and have been 
engaged in some forms of 
citizenship education and 
human rights education 
with youth. They were 
introduced to the project 
and asked to contribute 
being participants in the 
focus group.

Face to face.

FRANCE 
(PISTES 
SOLIDAIRES)

9 7 2 20-35 Professionals and 
volunteers from local 
organisations in Pau.

Pistes Solidaires launched 
a call for participants 
among their local network 
and they managed to 
gather the participants 
in face-to-face meeting 
before the lockdown.

Face to face.

HUNGARY 
(SUBJECTIVE 
VALUES 
FOUNDATION)

8 5 3 18-24 Hungarian youth. After yielding no results 
from advertising the focus 
group to school officials, 
SVF began advertising in 
university Facebook groups 
(Sports university and 
ELTE student workgroups). 
Further, the term 
Islamophobia was removed 
from the advertisement 
and the purpose of the 
focus group was simplified 
to “investigating student 
opinions on large-scale 
societal topics—including 
religion, gender, and 
diversity—in the Hungarian 
context.” Lastly, after 
receiving approval from the 
MEET project coordinator, 
SVF also used a monetary 
incentive to encourage 
participation.

Face to face.

SEX
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COUNTRY NUMBER OF 
PARTICIPANTS F M

AGE BACKGROUND HOW PARTICIPANTS 
HAVE BEEN ENGAGED

HOW THE SURVEY HAS 
BEEN CARRIED OUT

ITALY 
(PROGETTO 
AISHA)

6 4 2 21-56 Progetto Aisha’s 
known associates.

First the facilitator 
contacted some Progetto 
Aisha’s known associates 
that accepted the 
invitation. Then she tried to 
engage a group of young 
people from a local youth 
centre, as well as a group of 
students from a local high 
school but without success.

Face to face.

POLAND 
(POLISH 
MIGRATION 
FORUM)

9 6 3 16-19 Students in secondary 
or post-secondary 
education from 
different cities in 
Poland.

Participants were coming 
from secondary schools, 
they volunteered to 
participate, replying to the 
invitation of the facilitator 
who is working with youth 
from secondary schools.

Online.

SEX
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